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Digital Designer | Job Description | September 2025 
 
What we do 
  
AML Analytics creates cutting-edge RegTech and SupTech testing, validation and risk analytics solutions for 
financial institutions, insurers, money exchanges, crypto businesses, law firms, gambling companies, TCSPs and 
other DNFBPs all around the world to help them meet regulatory requirements, minimise exposure to financial crime 
risk and ensure robust anti-money laundering (AML) and counter-financing of terrorism (CFT) controls are in place.  
 
Our authority and expertise are also relied upon by regulators, central banks and governments making the work of 
AML Analytics unique as we are trusted by both regulators and the regulated. Rapid growth and high demand for 
our unique solutions mean that we have customers all over the globe. 
 
Team members work hard, take ownership and strive for accuracy and excellence in all that they do.  
  
Who we are 
  

• Trustworthy. We are relied upon: dependable, respected, honest.  

• Pioneering. We are trailblazers: edgy, ground-breaking, innovative.  

• Confident. We are leaders: assured, influential, experts.  
 
Role 
 
We are seeking a creative and motivated Digital Designer to join our team. Reporting to the Head of Design 
(UX/UI), you will be responsible for delivering high-quality, consistent design across a range of digital and brand 
touchpoints. 
 
This role blends hands-on design craft with strategic oversight - you’ll deliver high-quality work yourself while also 
shaping processes, ensuring brand cohesion, and collaborating across departments. Your work will span UI 
design, WordPress websites, marketing assets, brand guardianship, and multimedia, making this an exciting 
opportunity for a versatile designer looking to step up into a lead role. 
 
Responsibilities 
 
Working for the Head of Design (UX/UI), you will be able to: 
 
UI/UX: Support UI design across our suite of RegTech and SupTech solutions. Translate product requirements 
into clean, usable UI designs and refine flows in collaboration with the Head of Design. Apply design system styles 
to ensure visual consistency across platforms.  

 
Websites: Lead the design and build of websites, landing pages, and microsites using WordPress. Experience with 
HTML, CSS and JavaScript is a nice to have, but not essential. 
 
Multichannel creative: Design marketing assets for social media, blogs, campaigns, events, PPT templates, and 
print collateral. 
 
Brand and identity: Act as a brand guardian, ensuring consistency across channels, while evolving sub-brands or 
campaign identities where required. 
 
Motion and multimedia: Produce engaging animations, moving infographics, and multimedia content. 
 
Collaboration: Work with marketing, product, and sales teams to ensure design delivers on business objectives. 
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Innovation: Introduce fresh ideas, tools, and processes to improve design output. Stay up to date on design and 
technology trends. 
 
Leadership: Mentor and guide junior team members (where applicable), champion best practice, and set the bar 
for design quality. 
 
Essential skills 
 

• Strong proficiency in Adobe Creative Suite (XD, Photoshop, Illustrator, InDesign, Adobe Express, After 

Effects, Premier Pro). 

• Proficiency in Figma for UI/UX design and collaboration. 

• Experience working with AI (Midjourney, Firefly). 

• Strong WordPress experience, including theme customisation and CMS management. 

• Experience with HTML, CSS and JavaScript is a plus but not required. 

• Strong portfolio demonstrating digital, UI and brand work. 

• Excellent communication and collaboration skills. 

• High attention to detail and ability to produce high quality work. 

• Proficiency in PowerPoint and Microsoft Office. 

• Organised with strong multitasking skills. 

• Experience with Notion desirable, but not essential. 

 
Essential qualifications/experience 
 

• Bachelor's degree in Graphic Design, Visual Communication, or related field. 

• Agency background essential. 

• At least 3–4 years’ professional experience (corporate or regulated sector experience desirable). 

 
About you 
 

• Creative mindset with a genuine love for design 

• Positive, confident, and solutions-focused 

• Practical, organised, and structured 

• Collaborative and team-oriented 

• Willing to learn and progress, with a strong sense of ownership 

 
Location 
 
A hybrid role with 4 days on site at Norman Court, West Tytherley, Salisbury, SP5 1NH 
 
Salary and benefits 
 
£Competitive plus attractive benefits including lunch cooked onsite by our company chef, access to our gym, 
weekly fitness classes, massages at work, a super-smart coffee machine, 25 days of Annual Leave plus Bank 
Holidays, and a beautiful country house location. 
 


